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About 
This	one-day	conference	will	focus	on	examining	the	ethical	implications	and	
considerations	of	using	digital	media	in	researching	cultural	heritage.	The	event	is	a	
continuation	of	the	2017	Researching	Digital	Cultural	Heritage	conference	(organised	by	
the	Institute	for	Cultural	Practices	at	the	University	of	Manchester,	
https://digitalheritageresearch.wordpress.com),	with	an	emphasis	towards	post-graduate	
researchers	and	early	career	researchers	and	academics.		
	
Various	disciplines	are	welcome	to	participate	as	the	ethical	implications	of	using	digital	
media	in	cultural	heritage	project	may	involve	individuals	from	museology,	heritage	
studies,	digital	humanities,	archaeology,	media	studies,	social	anthropology,	art	history,	
languages,	and	individuals	from	any	other	field	that	is	interested	in	researching	digital	
cultural	heritage.		
	
The	Ethics	of	Using	Digital	Media	in	Arts	and	Humanities	Research	conference	is	supported	
by	the	Digital	Futures	initiative	of	the	University	of	Manchester.	
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Schedule 
	

9:00	AM	 Registration	
9:15	AM	 Welcome		
9:30	AM	 Codes	of	Ethics,	Due	Diligence	and	Social	Media:	A	critical	reflection	on	the	

appropriateness	of	existing	ethical	frameworks	for	collecting	social	media	
content	in	museums.	
	
Arran	Rees,	University	of	Leeds	

9:50	AM	 When	“Camilla”	remembers	on	Facebook,	do	we	need	consent	to	study	her	
comment?	Ethical	considerations	for	research	about	heritage	on	social	media	
	
Emily	C.	Oswald,	University	of	Oslo	

10:10	AM	 Archaeological	Ethics	in	Digital	and	Immaterial	Spaces	of	Play:	Ethical	Lessons	
from	Digital	Ethnography	
	
L.	Meghan	Dennis,	University	of	York	

10:30	AM	 Questions	
10:50	AM	 Break	
11:05	AM	 Big	fish,	small	fish:	A	network	approach	to	ethical	research	in	digital	museology	

	
Maria	Paula	Arias,	University	of	Manchester	

11:25	AM	 Beyond	ethics	of	convenience	
	
Harald	Fredheim,	University	of	York	

11:45	AM	 Questions	
12:00	PM	 Lunch	
1:00	PM	 ‘Being	ethical’	in	digital	heritage	research	

	
Jenny	Kidd,	Cardiff	University	

1:45	PM	 Questions	
2:00	PM	 Break	
2:15	PM	 Discussion	|	Practical	implications	(collecting	data,	reporting	results)	
3:45	PM	 Break	
4:00	PM	 Discussion	|	Online	v.	Offline	(managing	relationships	with	

participants/academic	partners,	digital	heritage	objects)	
5:30	PM	 End	
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Abstracts and Biographies 
	
Codes	of	Ethics,	Due	Diligence	and	Social	Media:	A	critical	reflection	on	the	
appropriateness	of	existing	ethical	frameworks	for	collecting	social	media	content	in	
museums.	
	
Arran	Rees	|	PhD	Candidate,	University	of	Leeds	
	
Contemporary	digital	media	like	memes,	smartphone	photography,	viral	videos	and	emojis	
are	increasingly	being	incorporated	into	a	wide	range	of	social	practices,	reflecting	
society’s	increasingly	networked	and	graphical	modes	of	communication	and	self-
expression.	These	pervasive	artefacts	of	digital	culture	–	shared	nowhere	more	so	than	on	
social	media	–	are	not	yet	being	adequately	reflected	in	our	museum	collections.	This	paper	
critically	reflects	on	the	frameworks	and	guidance	available	for	museums	in	acquiring	
objects	into	the	collection,	questioning	their	relevance	in	an	era	of	networked	digital	media.	
	
Codes	of	Ethics	and	Due	Diligence	guidance	help	shape	the	boundaries	of	collecting	and	
display	practices	in	museums	across	the	world,	but	these	professional	literatures	are	rarely	
interrogated	in	academic	research.	Using	the	Museum	Association’s	and	the	International	
Council	of	Museums’	Code	of	Ethics,	alongside	examples	of	museum	Due	Diligence	
processes	this	paper	will	question	the	statements	and	procedural	guidance	within	them,	
and	begin	to	reflect	on	whether	they	can	still	be	effectively	used	to	support	born-digital	
acquisition	and	display	practices.		
	
About	Arran	
Arran	is	a	second	year	PhD	student	at	the	School	of	Fine	Art,	History	of	Art	and	Cultural	
Studies	in	the	University	of	Leeds	and	is	looking	into	how	collecting	social	media	impacts	
the	use	of	existing	museum	collections	management	standards.	Arran	started	his	career	
working	in	museum	after	completing	his	MA	in	Museum	Studies	at	the	University	of	
Leicester.	Working	in	both	curatorial	and	collections	management	roles	for	seven	years	in	
museums	across	South	Wales,	and	later	at	the	Victoria	and	Albert	Museum,	London	–	Arran	
has	developed	an	in-depth	understanding	collections	management	in	action	and	uses	this	
to	inform	critical	theoretical	insights	on	museological	issues.	
	
Follow	Arran	on	Twitter:	@arranjrees	
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When	“Camilla”	remembers	on	Facebook,	do	we	need	consent	to	study	her	comment?	
Ethical	considerations	for	research	about	heritage	on	social	media	
	
Emily	C.	Oswald	|	Doctoral	Research	Fellow,	University	of	Oslo	
	
Communications	scholar	and	ethicist	Annette	Markham	(2018)	has	argued	for	an	impact	
model	of	ethics	in	social	media	research.	Such	a	model	aims	to	assess	the	potential	impact	
of	a	researcher’s	choices,	from	what	and	how	much	data	to	collect,	to	whether	to	pursue	
informed	consent	and	the	identifiability	of	individuals	in	research	outputs.	Rather	than	
relying	on	concept-driven	or	error-avoidance	ethical	models,	which	Markham	
demonstrated	can	result	in	procedurally	correct	and	morally	undesirable	outcomes,	an	
impact	perspective	allows	researchers	to	ground	their	decisions	about	ethics	in	the	
specifics	of	the	context	in	which	they	are	working.	
	
This	presentation	explores	the	usefulness	of	impact	ethics	for	guiding	decisions	about	
heritage	research	with	social	media.	Drawing	from	a	forthcoming	empirical	study	of	a	
municipal	museum’s	Facebook	page,	I	highlight	some	features	of	a	social	media	context	
which	may	be	salient	for	heritage	researchers,	including	the	presence	of	institutional	actors	
like	museums	or	archives,	and	the	personal	and	affective	nature	of	content	published	by	
users.	I	outline	the	choices	I	made	in	this	study	about	data	collection,	ethical	review	board	
approval,	contact	with	users,	and	publishing	user	comments,	and	describe	what	impact	
these	choices	may	have	on	users,	the	museum,	and	heritage	practice.	
	
About	Emily:	
Emily	is	a	Doctoral	Research	Fellow	at	the	University	of	Oslo.		Her	dissertation	research,	
conducted	as	a	part	of	the	Cultural	Heritage	Mediascapes:	Innovation	in	Knowledge	and	
Mediation	Practice,	focuses	on	the	relationship	between	museums	and	external	
stakeholders,	and	the	role	digital	technology	plays	in	mediating	these	relationships.	Before	
beginning	her	PhD,	Emily	completed	her	Masters	at	the	University	of	Massachusetts	
Amherst,	where	she	worked	in	collaboration	with	the	W.E.B.	Du	Bois	National	Historic	Site,	
the	land	conservation	organization	The	Trustees	of	Reservations,	and	UMass	Amherst	
Library-Special	Collections	&	University	Archives.	Emily’s	other	academic	research	
interests	include:	digital	cultural	heritage,	museums	and	archives,	interest-driven	learning,	
youth	engagement	and	participation,	and	public	history.	
	
Follow	Emily	on	Twitter:	@OswaldinOslo		
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Archaeological	Ethics	in	Digital	and	Immaterial	Spaces	of	Play:	Ethical	Lessons	from	
Digital	Ethnography	
	
L.	Meghan	Dennis	|	PhD	Researcher,	University	of	York	
	
Building	on	work	out	of	digital	ethnography	concerning	ethics	in	digital	spaces	of	play,	such	
as	online	games	and	communities,	a	framework	will	be	presented	for	conducting	ethical	
archaeologies	within	these	immaterial	spaces.	This	framework	includes	ethical	
considerations	and	approaches	to	research	regarding	material	culture	and	heritage	sites,	
with	an	emphasis	on	community	interaction	and	the	co-participation	as	researcher	and	
player	necessary	for	ethical	data	collection	and	dissemination.	A	proposed	code	of	ethics	
for	researchers	engaged	in	these	research	areas	will	be	illustrated,	as	well	as	connections	
to	existing	codes	of	ethics	within	the	archaeology,	museology,	and	heritage	sectors.	
	
About	Meghan:	
Meghan	is	a	PhD	researcher	at	the	University	of	York	working	in	digital	archaeological	
ethics	and	the	impacts	of	ethical	representations	of	archaeology	in	interactive	media.	Her	
current	research	concerns	perceptions	of	archaeology	and	archaeologists	as	created	
through	video-games,	and	how	they	relate	to	the	ethics	of	practice	in	digital	heritage	and	
archaeology.	The	project	seeks	to	understand	whether	depictions	of	archaeologists	in	
video-games	impact	player	perceptions	of	archaeologists	as	scientists	and	attempts	to	
contribute	to	contextualizing	the	relationship	between	representations	of	archaeological	
practices	in	the	real	and	virtual	worlds.	
	
Meghan	is	a	member	of	the	Visualisation	Team	at	the	Neolithic	site	of	Çatalhöyük	in	Turkey	
(www.catalhoyuk.com),	a	member	of	the	Co-Production	Networks	for	Community	Heritage	
(www.conchproject.org)	project	in	Tanzania,	and	is	a	research	assistant	on	the	EMOTIVE	
Project	(www.emotiveproject.eu)	Previously,	Meghan	worked	as	a	research	archaeologist	
in	Belize,	Mexico,	and	Peru,	ran	a	consultancy	in	the	United	States	focusing	on	archaeology	
and	historic	preservation,	and	was	a	narrative	designer	and	community	manager	within	
the	video-game	industry.	Combining	her	interests	in	public	education,	ethical	practice,	and	
games	media,	Meghan	aims	to	develop	further	research	in	how	the	use	of	non-academic	
interactive	media	can	influence	youth	participation	in	ethical	interactions	with	heritage	
and	archaeology.	
	
Meghan	writes	about	her	research	at:	
www.archaeoethics.com	
	
Follow	Meghan	on	Twitter:	@GingeryGamer	
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Big	fish,	small	fish:	A	network	approach	to	ethical	research	in	digital	museology	
	
Maria	Paula	Arias	|	PhD	Student,	University	of	Manchester	
	
Inspired	by	Actor-Network	Theory	and	Phillips	and	Milner’s	parallels	to	biomass	
ecosystems	(2018),	this	paper	explores	and	questions	the	actors	involved	in	digital	
museological	research.	Particularly,	the	paper	investigates	the	performative	behaviours	
and	technological	affordances	that	foster	information	disorder	(Wardle	and	Derakhshan,	
2017)	within	the	case	study	of	the	temporary	removal	of	Hylas	and	the	Nymphs	at	the	
Manchester	Art	Gallery.	This	removal	aimed	to	inspire	dialogue	about	the	historical	
representation	of	female	bodies	in	contemporary	contexts	—	instead,	however,	it	spiralled	
into	a	torrent	of	criticism	including	trolling	and	abusing	particular	individuals	involved	in	
the	event.	The	presentation	will	touch	on	existing	literature	on	the	ethical	considerations	
for	social	media	research	in	and	for	museums,	and	question	the	actors	involved	in	the	case	
study	itself,	as	well	as	those	involved	in	the	research	process.	The	discussion	will	conclude	
by	reflecting	on	methodological	approaches	and	questioning	the	potential	recursive	cycle	
of	information	disorder	through	presentations	such	as	this	one.		
	
About	Maria:	
	
Maria	is	a	second	year	PhD	student	in	Museology	at	the	University	of	Manchester.	Her	
research	lies	at	the	intersection	of	social	media,	branding,	and	network	studies.	Her	
research	objectives	are	to	examine	the	ways	in	which	social	media	audiences	affect	
museums’	branding;	and	to	adapt	Actor-Network	Theory	to	explore	brand-making	
practices	as	the	result	of	varied	relationships	between	human	and	non-human	actors.	
Maria’s	case	study	is	the	Manchester	Art	Gallery,	including	the	take-over	event	by	
contemporary	artist	Sonia	Boyce	that	led	to	the	temporary	removal	of	Hylas	and	the	
Nymphs	–	a	performative	act	that	resulted	in	an	unprecedented	Twitter	controversy.		
	
Previous	to	living	in	the	UK,	Maria	was	awarded	an	MA	with	from	the	University	College	
London,	for	her	research	exploring	the	use	of	Instagram	as	‘objects’	–	evidence	of	museum	
visiting	experience,	and	as	a	‘site’	–	highlighting	the	potential	of	visual	media	for	museum	
audience	research.		
	
Follow	Maria	on	Twitter:	@ariasmariap	
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Beyond	ethics	of	convenience	
	
Harald	Fredheim	|	Research	Associate,	University	of	York	
	
Is	there	a	danger	that	we	become	too	self-congratulatory	about	ethics?	This	was	a	question	
I	asked	after	the	final	session	of	#digheritage17,	which	included	a	discussion	of	ethics	for	
researching	digital	cultural	heritage.	Does	the	fact	that	it	is	difficult/impossible	to	contact	
Instagram	users	to	ask	for	permission	to	use	their	data	mean	that	we	don’t	have	to?	In	this	
paper	I	will	argue	that	university	ethics	approval	processes	are	more	concerned	with	
legality	and	liability	than	ethics	and	that	critiques	of	ethics	are	silenced	at	conferences	due	
to	norms	around	uncomfortable	questions.	I	will	unsettle	the	assumption	that	we	should	
implicitly	give	research	based	on	contested	ethical	dilemmas	the	benefit	of	the	doubt	and	
call	for	a	space	in	which	we	open	up	our	ethics	to	public	critique.	Do	ethics	checks	exist	to	
allow	or	to	restrict	ethically	dubious	research?	Are	ethics	beyond	convenience	necessarily	
inconvenient?						
	
About	Harald	
Harald	is	currently	a	Research	Associate	in	the	Department	of	Sociology	at	the	University	of	
York,	where	he	works	on	the	Profusion	theme	of	the	Heritage	Futures	project.	His	work	for	
the	Profusion	theme	has	involved	a	survey	of	the	UK	museum	sector	and	subsequent	
knowledge	exchange	event,	both	on	the	topic	of	contemporary	collecting	and	disposal	in	UK	
museums	that	collect	everyday	objects	from	the	present	and	recent	past.	
	
Harald	is	a	trained	archaeologist	and	objects	conservator	and	is	currently	on	leave	from	his	
PhD	in	the	Department	of	Archaeology	at	the	University	of	York.	His	PhD	research	explores	
the	ways	in	which	heritage	organisations	in	the	UK	are	attempt	to	build	capacity	and	
sustainability	in	community	groups	that	care	for	local	heritage	places,	in	response	to	
reduced	professional	capacity	during	austerity.	He	explores	this	topic	through	a	qualitative	
multi-method	approach	that	combines	critical	discourse	analysis,	digital	co-design	and	
autoethnography.	Harald	has	served	as	the	student	representative	on	the	Arts	and	
Humanities	Ethics	Committee	at	the	University	of	York	and	organised	a	conference	on	the	
ethics	of	using	social	media	data	in	academic	research	with	Meghan	Dennis	in	2018.	
	
Follow	Harald	on	Twitter:	@haraldfred	
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‘Being	ethical’	in	digital	heritage	research	
	
Jenny	Kidd	|	Senior	Lecturer,	School	of	Journalism,	Media	and	Culture,	Cardiff	University	
	
Research	ethics	procedures	are	understood	by	our	institutions	as	things	that	happen	at	
specific	moments	in	time.	But	increasingly	the	realities	of	digital	heritage	research	–	online,	
offline	and	in	the	many	exciting	spaces	in	between	–	mean	that	debates	about	ethics	spill	
over	into	the	everyday	of	our	practice.	Ethics	becomes	a	thing	performed,	negotiated	and	
contested	in	real	time,	and	our	ideas	about	what	constitutes	ethical	behaviour	shift	and	
flex.	Not	all	ethical	issues	can	be	anticipated	and	planned	for	in	advance.	Not	all	research	
interactions	can	be	made	‘safe’.	Any	commitment	to	‘being	ethical’	needs	to	be	made	and	re-
made.	In	The	Ethics	Rupture	Ron	Iphofen	notes	that	‘all	research	contains	harm’	(2016:	
392).	How	might	we	begin	to	articulate	and	understand	the	harm	that	digital	cultural	
heritage	research	can	do?	And	who	gets	to	decide	what	being	ethical	within	these	contexts	
actually	means?	
	
About	Jenny:	
Formerly	a	web	developer,	Jenny	Kidd	lectures	and	researches	across	the	fields	of	digital	
media	and	the	cultural/creative	industries	in	the	School	of	Journalism,	Media	and	Culture	
at	Cardiff	University,	Wales.	Jenny	teaches	modules	on	Digital	Culture,	Digital	Creativity	
and	Immersive	Media.	Her	research	interests	lie	in	immersive	and	participatory	media	and	
digital	cultural	heritage.	Jenny	is	Co-Director	of	the	Digital	Media	and	Society	research	
group	and	part	of	the	Cardiff	University	Digital	Cultures	Network.	In	2016	Jenny	was	
elected	to	the	Fellowship	of	the	Royal	Society	of	Arts.	
	
Jenny	is	the	author	of	Representation	(Routledge,	2015),	Museums	in	the	New	Mediascape	
(Routledge,	2014),	and	co-editor	of	Challenging	History	in	the	Museum	(Routledge,	2014)	
and	Performing	Heritage	(MUP,	2011).	She	has	published	widely,	including	in	the	
International	Journal	of	Heritage	Studies,	the	Journal	of	Information,	Technology	and	People,	
Continuum:	Journal	of	Media	&	Cultural	Studies,	Museum	and	Society,	The	Journal	of	
Curatorial	Studies,	Curator	and	The	Museums	Journal.	
	
Follow	Jenny	on	Twitter:	@jenkidd	
	 	



#digheritage19	 10	

Map and Address 
	
The	conference	will	take	place	at	the	Ellen	Wilkinson	Building.		
	
Presentations	and	workshops	will	be	held	in	the	conference	room,	whilst	registration	and	
breaks	will	be	held	in	the	atrium.	
	

	
	
The	Ellen	Wilkinson	Building	is	Number	77	on	the	University’s	interactive	map:	
https://www.manchester.ac.uk/discover/maps/interactive-map/?id=		
	
Travel Bursary Availability 
	
Small	travel	bursaries	are	available	for	non-NWCDTP	doctoral	students.	If	you	would	like	to	
apply	for	a	bursary	or	would	like	more	information	please	contact	Maria	Arias	at	
mariapaula.arias@postgrad.manchester.ac.uk.	
	
Contact information 
	
For	further	information	please	contact	Maria	Arias	at	
mariapaula.arias@postgrad.manchester.ac.uk		


